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CULTURE AND COMMUNICATIONS MC 200/ MC 201 (PART 1) 

LECTURE FIVE 29 OCTOBER 1998 
GLOBAL AND LOCAL 


Structure of Lecture 

1. Global, regional and local elements in media production 

example discussed: world television 

[Video: further extract from "Satellite Wars", Channel 4,1995] 

2. Local consumption of global products 

Key principles 

Useful quotations 

1. 'instead of the image of "The West" at the centre dominating the peripheral "Third World" with 
an outward flow of cultural products, this book sees the world as divided into a number of regions 
which each have their own internal dynamics as well as global ties.' 

John Sinclair et al. (eds) New Patterns in Global Television (Oxford UP, 1996), p. 5 

2. 'To understand the messages perceived by viewers of a television programme, one cannot be 
satisfied with abstract generalizations derived from content analysis, however sophisticated. The 
actual interaction between the program and its viewers must be studied ' 

Tamar Liebes and Elihu Katz , The Export of Meaning: Cross-cultural Reception of Dallas 
(Oxford UP, 1990), p. 4 

3. 'Media imperialism is not perpetrated by pop musicians, but by the Western cultural hegemony 
inherent in the structure of the global mass media.' 

Andrew Goodwin and Joe Gere. 'World Beat and the Cultural Imperialism Debate' in Sakolsky and Ho 
(eds.) Sounding Off: Music as Subversion/Resistance/ Revolution (Autonomedia, 1995), p.129 

4. 'What becomes increasingly globalised is not so much concrete cultural contents (although global 
distribution does bring, say, the same movies to many dispersed locals) but, more importantly...the 
parameters and infrastructure determine the conditions of existence for local cultures.' 

len Ang, Living Room Wars (Routledge, 1996), p. 153 

5. 'The American system is accepted as the unsurmountable horizon of our time.' 

Armand Mattelart et al, International Image Markets (Comedia, 1984), p. 100-101 
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MC 200 Culture and Comms Lecture 5 
28 Oct 98 


GLOBALISATION 

1. What are the cultural impacts 

Does Globalisation mean homegenisation? 


2. Impacts of Satellites and Cable 

Opportunities for New TV Players in the Market 


Overhead 1 - WORLD TV PRODUCTION 

(1) The local level 

What percentage of TV shown is domestic? 
India, Hong Kong, Chile, Mexico 
See Straubhaar in Course book 


Overhead 2 - WORLD TV PRODUCTION 

(2) The regional level 

Shift from 'one way street' to regional markets 
E.g The Arabic Broadcasting System 

Increasing Importance of Satellite TV 


Straubhaar-Geocultural Markets 



3 | P a g e MC 2 0 0 LECTURE 5 GLOBALISATION 


Overhead 3 - WORLD TV PRODUCTION 

(3) The Global Level 

Importance of Satellite/Cable interests: 

• CNN 

• News Corporation 

• Disney 

• Viacom 

[Herman and Me Chesney: The Global Media - Chapter 3] 


STAR TV 

(1) Mix of Global and Regional Programming 
E.g : Link with Zee TV 


(2) Potential Problems 

• National Governments 

• Revenue base 

[See - Joseph Man Chan in Course Book] 


CLIP - SATELLITE WARS 
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CULTURAL IMPACTS OF GLOBALISATION 

Important domestic market 

Digitisation of Media 

Pick one Key aspect and try to understand how it works 

Week 3 - Globalised Media - but is it really Global Culture? Eurocentrism 

CULTURAL IMPACTS OF GLOBAL MEDIA 

(1) Local uses, local meanings 

[E.g. Liebes and Katz's book on Dallas, The Export of Meaning] 

Local Negotiations 

Local - How do the local audience make meaning out of global texts? 

Local use of global programme. It is not a hypodermic syringe. 

GLOCALISATION - Robertson 


• Necessary link between global products and local links 
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CULTURAL IMPACT OF GLOBAL MEDIA 

(2) Need to look at differences/ conflicts within the receiving culture 
Examples: 

• Dick Hebdige [on US Culture in 50's Britain] 

• Jonathan Friedman [on designer labels in Congo] 

CULTURAL IMPACTS OF GLOBAL MEDIA 

(3) Different Media absorbed in different ways 
Examples: 

• Global news 

• Media News 

• Music 


Have a look at len Ang 


Complexity of music 
Rap, Hip Hop 


Final Point: 

Sheer Concentration of Power in the West 

E.g. Shoes 

Are there any products produced outside the west which can receive the same publicity. 


END 




